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» Corporate Philosophy
* Current Efforis

* Improving Visibility

« Recommendations
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CSR Initiatives
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Canon
Newsweek Green Rankings

Environmental | Environmental
Company Green Score
Impact Management
75 69 63 76 60

Sony
88 Panasonic 67 57 76 77
121 Canon 65 59 74 51

World’'s Most Admired Companies
Social responsibility Industry Ranks

Panasonic: 3 Sony: 5 Canon: 7
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Digital Media Efforis




Canon
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Word of Mouth

Mixed Reality
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We recreate unique experiences
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Canon
Call to Action

* Consumers 67% more likely to buy
product if aware of corporate CSR

* Leverage core competencies and
reinforce brand identity
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Questions?



